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Asia will lead global retail 4
sales growth, and South
America will rebound in 2025

Retail sales volume growth rate, %
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Top 5 Supply Chain

Challenges in 2025

Protectionism in geopolitics play out in the form of trade wars and tariffs that impact
industries. Regional conflicts also result in trade route disruptions, leading to longer
transit time and higher costs.

@ Trade Route disruptions
]

Climate change

m Today, a billion-dollar extreme weather event occurs every few weeks. Weather is
the cause of 23% of all road delays in the US, costing trucking companies between
$2-$3.5 billion annually.

ga  Friend-shoring and Nearshoring
% Geopolitical strategies, environmental policies and consumer demand for faster
delivery times will continue to drive a shift from global supply chains to more localized
networks of buyers and suppliers.

Skills gap for Al & ML
Al and machine learning (ML) systems heavily depend on high-quality data to function

effectively. As companies embark on transformation, they will struggle to train or hire
the right talent to manage and oversee Al systems productively.

.t Automation
a} Companies face tough decisions about the balance between automation and workforce,
C’_,_- as well as the potential layoffs, labour strikes and union negotiations that may result.

Finding a middle ground while minimising disruption will be the challenge.
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The Benefits of Hyper-Personalization in Retail
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Source: Insider Intelligence | eMarketer, March 2024
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How digital and physical touchpoints interconnect throughout the shopper journey
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Percent who say that usage of the following security measures has
increased since 2019 due to the levels of theft, crime and violence
(among those who use such measures):

Merchandise-locking cages, cases or hooks

EAS, ink, spider wraps or other item theft deterrence tags

Removal of specific product from sales floor

Inventory identification (RFID, digital ID)

Shopping cart locks, receipt checking or exit gates

Self-checkout item scanning detection or identification
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